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Paper / Subject Code: 79313 / Advertising I

(3 Hours)

N.B. ‘1. All questions are compulsory
2. Figures to the right indicate full marks

1. (A) Select the most appropriate answer from the options glven belowﬁ(Any”Te N

1) is not a part of advertising RO
a) Posters b) Commercials ¢
¢) Prcpaganda d) none of these

2) advertising is used. by Flipkart.

a) Competitive b) Primary®

c) Local i0
3)

a)

c)
4)

a) In-house

c) Modular ;

5) system of /geha
a) Bonus d

c) Commis§§orj§‘,'\> .
6) Advertising
a) Incre\ééé\‘us
c) Stabillzes : SO 1>
7) Pro Bono advertlsmg deals with |ssues.

a) Social ' , b) Polntlcal
) Rellglous S A )
8)
a) Awareness b) Loyalty
A ..c) Fatigue d) Personality
9y _i’ﬁPromotloﬁ ofbio ae/grédablelpéﬁcﬁéﬁg"ihg can be done through
: advgmsmg.:w RO
a) Product b) Instltutlonal
c) Rural ‘ d) Green
S el is.a famous Global advertising agency. ‘
~a) McCann b) B. Dattaram
“¢) Royal d) Unilever
11) department links all the work done at an advertising agency.
- <~ "a) Client Servicing b) Production
c) Artworks d) Traffic
12) ““is'aterm used to describe an advertising agency losing its clients to
competitors.
a) Competitive Pitching b) Client Turnover
c) Creative Pitching d) All of these
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(B) State whether the following statements are true OR false: (Any Ten) (10)
1) IMC includes sponsorships. . S S
2) Advertising is a form of person to person communication.
3) National advertising promotes branded products.
4) Interactive advertising agencies specialize in social med
YouTube. : \'
5) Only accredited agencies get credit facility from medi"‘é
6) Generic advertising is also called as primary advert | S
7) All advertisements directed at children are unethicél‘« _7”1 SFX
8) Computer literacy is essential for a career in-c mmattons used m advertlsmg

9) Brand loyalty is a consumer's commtjgmgnt\/to répurchase or contmue use- of the

ampaigns on Twitter and

particular brand.
10) An automobile company advertising
be called advocacy advertisement.
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(15)

(15)

(15)

(20)

/) M»F“we;u ttncél ;fractlces in advertising
d,ranea;x e;P_lt’ch

'--I@Iaﬁggmg«ﬁfand crisis
Fe atu?es of Green advertising
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